Introduction
Successful, dynamic websites have been created by professionals, so you shouldn't be afraid to borrow the best bits from your favorites. It is all about finding inspirations.
The basics of a web Page can be joined in various ways but there are some things to remember. Your menu can go above, to the left or the right of your content. However, you should links only at the bottom. While your web address will always appear in the browser's location bar, you should replicate the name near the top of the Page. Finally, you shouldn't put your most important content so far down the Page that you have to scroll and see it. These are all things we touched on in chapter 2 when we are planning our website. 
MENU MASTER 
How you structure the rest of your links is up to you. However, as a general rule you should start your menu (navigation bar) immediately below the homepage link, running horizontally, vertically, or in both directions at once. These horizontally and vertical menus can duplicate each other, but it is often better to split. Use one for the linking major sections of your site, and one to handle Pages within those sections. Alternatively, run the menus side by side, but make one subservient to the other. Take a look at the menus on three of the UK's most-visited newspaper websites: www.independent.co.uk, www.guardian.co.uk and www.timesonline.co.uk. See how each website has a main menu below the logo area linking to the various parts of the site, with a submenu running below the main menu that divides each major section into its constituent parts. 
If you're going to use vertical menus, you can go further and integrate the submenu with the main sections through careful use of differing font weights and background colors. Visit http://news.bbc.co.uk and click World in the left-hand margin to see how the menu opens up to display a world map and section names that break up the globe roughly by continent. 
Whether horizontal or vertical, these menu systems do one thing very well: they keep links to every main section of the site - the homepage and the primary subject areas - visible at all times. This helps their visitors to understand how the content they are reading fits into bigger picture and lets them navigate the site more quickly. They don't have to back-track through all their recently viewed Pages to an appropriate junction; in every example, they can go from an obscure sports story to the latest finance news in no more than two clicks. 
HOLD THE FRONT PAGE 
Most of the biggest sites structure their homepages like a list of departments in a high street store. They never try to cram in that its designers cannot hope to guess whether you're looking for statistics on the likely incidence of a flu pandemic or details about local paper recycling. Instead, the front Page is a collection of links organized into a logical hierarchy, with some key stories arranged to the right in a box marked 'In the news'. 
It is unlikely that your own site will grow to this size, but you can certainly draw inspiration from the way that its administrators have made editorial decisions and hand-picked a small range of the most compelling content. Think about the focus of your site and put that right on your front Page, relegating less important details to other parts of your site. 
If we consider our holiday home example, the most important details are the location and the facilities that might tempt a visitor to book a week's stay. Contact details and directions can be demoted to link Pages along with prices, which we don't want visitors to see until the front Page description has done its job and convinced them to book. 
STRIKING A BALANCE 
Although it's helpful to refer to popular websites for your site, you need to keep things in perspective. Carbon-copying another site won't work for your content. Each Page on your site carries elements that are common to every other Page on your own site and uniquely tailored to be present the information you have to offer; it's unlikely anyone else's designs could present your content better than you can. Keep in mind the importance of clear, well-structured links that let you present just enough content on each Page and encourage your visitors to explore elsewhere without leaving your site altogether. 
Working with images 
As well as knowing which images are right for your website, you need to understand compression, cropping, sharpening and water-marking 
We touched briefly on working with images on Page 54. Because they are the most data-intensive elements on a Page, they'll consume your bandwidth and disk space more voraciously than anything else on your site. Therefore, it's an essential that you compress your images before uploading them to your site, both to ensure they download quickly and to avoid exceeding any limits on your hosting account. 
SAVING GRACE 
The first step in saving your images for online use is to understand how they will be used. Photos should be saved in JPEG format. Flat graphics, such as logos with solid colors should be saved in GIF or PNG format. Most graphics applications will have a dedicated web saving, giving you a preview of the results of your compressions. It's essential that you use this rather than just using s Save As option from the File menu, as heavy compression can have a detrimental effect on your finished Page unless it is handled carefully. 
As a general rule the more complex an image is, the less it can be compressed. 
CLEAR AND SIMPLE 
Images used on the web are usually published in a physically smaller format than they ever would before printing and are rarely more than 500 pixels in width when embedded in text. Images that are used to illustrate an article or story are often even smaller still and should be cropped in a graphics application before being used on the Page. 
Smaller graphics can be harder to see and that is when Photoshop comes in handy; which helps you modify the image anyway you want. When working with monochrome images, the High Pass filter is often a better choice but it shouldn't be applied to your original image as this will make things worse. Instead, duplicate your image onto a new layer sitting above the original. With this new layer active, select High Pass filter using Filter, Other, High Pass. Set the radius to 5 pixels and click OK. The result will look terrible and give you an idea of what you would have achieved if you hadn't duplicated the layer. 
Now return to the Layers palette. With the newly created layer still selected, use the drop-down menu at the top of the palette to change the blending mode to Hard Light. 
YouTube video 
A video can give your website added appeal and bring a Page to life in minutes. Here we show you how to turn those thoughts into action. 
Hosting a video on the website used to be a very tedious job. Now that YouTube has been created, uploading a video on your site can be done within a few minutes, for FREE. The following is how to do so. 
1) Prepare your video for uploading. Various formats are accepted - for examples - AVI, MPG and MOV. For the best results, use videos with MPEG4 formats; DivX or XviD. A free video encoder such as Any Video Converter (www.any-video-converter.com) will change your video to one of these formats. Select 640*480 as the resolution; this will give the best quality because of the way YouTube compresses files. Clips can't be longer than 10 minutes and are limited to 1GB. 
2) To upload your clip, you need to have a YouTube account. You can sign up for free if you don't have one. Once you're registered, click on the yellow Upload button on the right-hand side. You must add a title, description and tags but go to town with these only if you want YouTube users to find your video easily. Click the 'Upload a video...' button and select the file. Uploading takes a while, since your broadband connection's upload speed is likely to be much slower than the download speed. For this reason, we recommend limiting your video's file size to 20MB. 
3) Once your video is uploaded, YouTube processes it. We now have to embed it into the website. Even before the processing is done, you'll see a message saying that the upload is complete. Below it, you'll see a box containing some code. Copy and paste this code into one of your web Pages, where you want the video to appear. 
4) You can include the panorama as a normal image on your website. However the MapLib tool gives visitors the chance to scroll around and zoom in or out of the image. Just register a free account at www.maplib.net and click on My Pictures to upload your image. You'll see the viewer, which is based on the code from Google Maps. Click the share tab to see the code and cut and paste it where you want the image to appear on your website. 
Searching Google Maps on your site. 
Google Maps (http://maps.google.co.uk) is more than just a website to show maps. It's a fully customizable application that you can embed in your own website. By using the Google Maps JavaScript application programming interface (API), you can add maps to any webPage, which can then be viewed in a normal web browser without requiring extra plug-ins. using this you can easily create annotated maps with information. 
JavaScript is a lightweight programming language that can be used to add interactivity to HTML Pages. All modern web browsers support it. The JavaScript is stored separately from the HTML in files with a j.s extension. This helps to keep your website presentation separate from the JavaScript code and enables you to use the same functions in multiple HTML files without having the duplicate the code. (Pictures and other details are shown on Page 148 - 151) 
Hosting with Google Apps 
Save yourself time, money and hassle by using Google Apps to host your own private versions of Docs, Calendar and Google Mail. 
One of the main benefits of registering your own domain name is that you can get personalized email addresses. Unfortunately, the service you get often isn't as good or as usable as free services such as Google Mail. 
You don't have to put up with substandard email interfaces anymore. Google's Apps service allows you to use Gmail for your own private email addresses, complete with 7GB of disk space and excellent web space. You can also have personalized Google Docs and Calendar services for free. Best of all, it's easy to set up and configure. 
Understanding DNS 
To arrange for Google to manage your email instead of your web-hosting company, you'll need to edit the DNS setting for your domain name. DNS is the service that converts the names that we see. DNS is like a telephone directory whereby you can look up the IP address of a service using its name. 
One of the most important DNS records is the Mail Exchange (MX) record, which tells incoming email messages where they should go. In order to change your email provider, the MX record for your domain needs to be changed, so that incoming mail will be sent to Google instead. You'll also need to make a second DNS change so that your email and other services are easier to access. By default, Google's services are accessed through a long Google URL, which isn't very helpful or easy to remember. If you'd like to access your email through an easier and memorable URL, you'll need to create a CName entry for your domain. This is a special DNS entry that tells a connecting web browser to where it should be redirecting. 
Since not all providers allow the above task to be done, you have to check with your web-hosting provider whether or not you can create or modify MX and CName entries for your domain. If you've not chosen your web hosting provider but want Google to handle your email, you should check each service to make sure that it allows the modification of Mx and CName entries. 
REGISTERING WITH GOOGLE 
Before you start changing any DNS settings, you need to register your domain with Google. Go to www.google.com/a and click on the 'See details and sign up' button. The next Page will try to get you to sign up for the premium service, which costs US$50 per email user per year, and gives you more disk space, a guaranteed level of service and no adverts. You can upgrade to this later but for now just stick with the free version. Click on the Standard Edition link below the large blue button and then click Get Started. 
*select 'administrator: I won or control this domain' 
*type domain name into box w/o www 
*fill out contact details 
*type in valid email address 
*click Continue 
*choose username 
*enter password 
*click 'I accept. Continue with set-up' 
Next you'd be asked to verify that you own the domain. There are two ways of doing this in Google: you either have to upload a file to your web-hosting account that Google provides or create a new CName DNS record. The second option is good if you don't have any web hosting and use your account only for email. For either method, follow the onscreen instructions and then click the Verify button. 
ACTIVATING EMAIL 
Once you've verified your account, Google will let you configure the services it offers - we'll start with email. 
First make sure you've downloaded all your messages from your current service provider to your computer. We'll show you how to upload these messages to your new account shortly. 
On the configuration Page, click activate email link, on the next Page, you'll be given instructions on how to edit your account's DNS settings to update your MX record. This tells your web host where to send any incoming mail. Open a new browser window, log on to your web hosting package, edit your DNS settings and go to the MX settings Page. Delete every entry in there and make the first entry 'ASPMX.L.GOOGLE.COM. Google will now check that your MX record has been updated, which can take up to 48 hours to complete. Until this step is completed, you cannot edit anymore settings, co keep checking your account for changes. You may log on to find that Google is updating its servers, which could take up to an hour to complete. This is simply Google creating disk space and setting up email hosting for your account. You can't do anything until this process has finished. 
SELECTING A CUSTOM URL 
Once your email has been activated, you'll be able to receive email at the address you specified when you registered for Google Apps. To access this email account, Google gives you a very long URL, which is hard to remember. You can change this for a custom URL. 
UPLOADING YOUR OLD EMAIL 
With your email working, you can upload your old email to your fresh account via Google's Email Up loader. (http://code.google.com/p/google-email-uploader).This free utility can upload email from outlook, outlook express and Thunderbird email clients to your Google account. Regrettably, Vista's Window's Mail isn't presently sustained. 
Download the application to your computer and install it. Don't worry if you get 'error 2' when installing it under Vista - the application will still be installed positively. Run Email Up loader and type in your username and password for your Google account and click Sign In. All the compatible email applications that you have installed would be listed then. Use the tree structure to select the folders and contacts you want to upload, click next and then click Upload to transfer your messages to your new account. 
Conclusion
We at top3webdeisgn offer the best web designing services in the market. We are a team of professional web designers who aspire to provide you the dream goal of business profit and revenue that you tend to earn from your spectacular website. 
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