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HOME IMPROVEMENTS 
Assuming first impressions last, you'll want to spend a lot of time on your home Page. This is the first thing most visitors will see, unless they're arriving via a Google search that takes them to another Page on your site. If your home Page doesn't look spectacular, visitors may not get past it. See Page 86 for more on graphic design. 
Think about the images you can use. You could use a different image every few days to keep things fresh; news sites, in particular, benefit from being constantly updated. This will be shown on Page 135. You should also think about logos and whether you want something exciting such as a video (see Page 100) on the front Page. 
CREATION THEORY 
Finally, decide how you're going to create your website. Although it's easier to opt for a template-based-web design package, there's more chance of you getting the desired results if you start with a blank canvas and use HTML (outlined on Page 50) and CSS ( see Page 64). Using HTML and CSS isn't difficult. Even if you start by using a template from a package such as Avanquest Web Easy 8 (see Page 24), you can take the code it generates and tweak it manually afterwards. 
<Page 30 & 31> 
Perfecting you site's navigation 
Clear navigation is essential if you want a popular, usable website. Here's how to help your visitors find everything quickly and smoothly. 
Virtually all websites have a navigational structure, yet it's so easy to get it wrong when making your own site. Navigation is crucial: an angry visitor will almost certainly leave, and look elsewhere if they can't find what they want on your website. The components of a website that makes up its navigation structure are known as navigational elements. These elements should be consistent and easy to understand and follow internet conventions. 
The first thing to consider is your website's name. This isn't normally considered a navigational element but some visitors will type it and go to your site and possible tell others about it as well. For this reason, keep it short and avoid punctuation and unconventional spelling. Keep subfolder names short, too, so users only type www.redcotbarn.co.uk/directions, for example, rather than something unwieldy such as, www.redcotbarn.co.uk/widgets/drivingdirections.html. 
When people are browsing your site, they're likely to want to return to the home Page. This is partly because some visitors will arrive at your site via other sites, thanks to search engine results and partly because some visitors like to jump back to the home Page, before using the navigation bar to go to the home Page. It's conventional to have a hyperlink to the home Page on every single Page of your site: this is usually a logo in the-left corner. It should be the same logo each time and to avoid confusion, it shouldn't act as a link when the user is already on the home Page. 
HYPER ACTIVE 
Without hyperlinks, or links for short. The internet as we know it simply wouldn't exist. When you're using a web browser, every mouse click takes you to a new Page or website. You almost never think about it and that's how it should be. 
Clicking on a hyperlink is now second nature to almost all internet users. Ask someone to describe a link on a website and he or she would probably say it's blue, underlined text. Because so many people are familiar with this format, you should think carefully before changing it. If you decide that, for your website to look really great, you simply have to change the appearance of your links, make sure they are distinct from normal text. The easiest way to do this is to make them a different color, something that stands out. 
The way that links on your site behave is also important. It's usually bad practice to make links open new windows or tabs when clicked. Multiple windows are annoying to visitors, who have to wade back through the open windows when they want to return to their first step. However, it's acceptable. If not expected, that links to sites besides your own will open a new tab or window. If you do this, there's a good chance a user will see your site and browse it again when they finish reading the link-to site and close that window or tab. 
RAISING THE BAR 
Navigation bars are a common way to getting around a website, and most run horizontally across the top of every Page (see Page 76). Ideally, navigation bars should be text-based; they're usually narrow, so there isn't room for images. Images can often be mistaken for advertising content, so people are unlikely to click on them. 
ON THE BREADCRUMB TRAIL 
The term 'breadcrumbs trail' has its roots in the fairytale, Hansel and Gretel, in which the protagonists ensure they can retrace their steps by leaving a trail of breadcrumbs. A digital breadcrumb trail works in the same way: it is an onscreen representation of every step someone has taken on a website to bring them to their current location. This means that it's possible for them to return to the home Page, go back a single step (which the browser's Back button also permits) and more importantly, go back to any step in between. 
So, for example, if a visitor to a website started at the Home Page, went to an About Page, then on a Pictures Page and then a Holiday Page, the breadcrumb trail would look like this: 
Home > About > Pictures > Holiday 
A breadcrumb trail is hierarchical, and really only work if your website's Pages are laid out in a linear way. If your site is a sprawling mass of random Pages with no logical path through them, a breadcrumb trail won't add much usability. This gives you another great reason to plan your site carefully and think about the structure of your Pages before you start uploading anything. 
AND FINALLY 
Perhaps the most important thing to remember when designing your site's navigation is to keep it simple. Animated, drop-down navigation bars and breadcrumbs trails navigational niceties and there's certainly room for them. But if your site is illogically laid out or flouts navigational norms, these tools will add nothing. 
<Page 32&33> 
Limiting your content 
When putting together your website, remember that less is more. By limiting the look and feel, you are actually maximizing its impact 
The internet is full of billions of Pages, all bursting with information, which means you're going to have to offer something unique to be noticed. The temptation here is to try to offer everything under the sun to become a one stop hit for people so they can get anything they want on that site. 
This will inevitably lead to a website that is a jack of all trades and master of none. You should stick to your area/ areas of expertise, so people can trust what they read. If your aim is to create a website about spiders in the UK yet you know little about the subject, you're setting yourself up for failure. Anyone who visits your site and know more than you, or has read conflicting information on another website that they trust, will immediately dislike your site and never return. 
It's best to limit your content and please a smaller group of people who visit your site rather offering a diluted experience for the masses that will leave the site dissatisfied. If you believe that another website is already the best in the business at something, you mustn't settle for trying to produce a similar but inferior, offering that will only look bad by comparison. 
LIMITING DESIGN 
Your website's design should help people to find what they want. This has two main components. First, you need to make sure that you use one design for your site so people don't become confused when attempting to navigate your Pages. It will help to give your whole site a unified look, something we touch upon in more detail on Page 36. Second, you need to keep your Pages short. Enormous Pages that run to thousands of words and contain dozens of images will make it hard for readers to locate the information that's relevant to them. Such Pages also take a long time to load, which is annoying for those with slow internet connections. 
What you absolutely must avoid is a design that forces your visitors to scroll horizontally. It's impossible to build a website that takes account of every conceivable resolution, especially when this can include mobile devices such as smart phones. However, you should aim to make a website that requires no horizontal scrolling for people who are running their monitors at 1,024x768. Keeping your design narrow is also a good idea; it's easier for your eye to scan back across a narrow column of text than it is a wider one. 
LIMITING PAGES 
When we say that you should limit your Pages, we don't mean that you should pare down your plan and have only four or five Pages. But you need an appropriate number of Pages for the the amount of content you wish to present. If you find that your Pages routinely run to thousands of words, it's worth considering how to cut things down to a more reasonable level. This will often mean creating another Page, which is linked to with a Next button. 
On the other hand, if you find that some of your planned Pages have only a few dozen words on them, there will be an awful lot of empty space. You should combine these small Pages into one larger Page and than split that into sections. Perhaps the only thing readers hate more than having to scan more than thousands of words on one Page is constantly having to click to a new Page, because there are only a few words on each one. 
LIMITING LANGUAGE 
We've talked about working out who your audience will be, but you should also consider the language they'd understand. If you want scientists to visit your site and do business with you, opt for a conservative style. If you want young people to visit, you can be more relaxed and informal, but beware of language that could be perceived as patronizing or vague. Confused readers probably won't take time to ask you to explain yourself. 
People tend to spend only a few seconds on each Page until they find what they're looking for and only then will they take the time to read thoroughly co cut out the waffle and stick to the point. On Page 41, we'll take a closer look at the language you should use on your site. 
<Page 34&35> 
Creating a unified look 
To make life as easy possible for your visitors, you should apply the same design elements, colors and fonts throughout your website 
We have already seen that the navigational elements on a website are all over the place, and the link that takes visitors back to the homePage is constantly moving and changing size, then navigating your site will become a chore and ultimately, it will cost you readers/ 
Approach the visual style in exactly the way we suggest on Page 34 and follow the maxim of less is more. The best way to bring a unified look to your website is to use CSS; this will be covered in detail in chapter 4. CSS ensures that elements on your site have exactly the same look throughout. If you change a design element or a font in CSS, every instant of that elements or font will change across your entire site. 
IT'S HUE YOU KNOW 
Choosing your website's color scheme can be tricky. Using a few colors on a website can be effective, as it will emphasize certain parts of your site and draw attention to different elements. However, you need to think like a professional designer and become familiar with the concept of complementary colors: these are pairs of colors that are opposite each other on the color wheel, such as blue and orange for example. Two such colors provide harmonious contrast. 
Along with this, it's worth bearing in mind that shades of the same color - such as the shades of green that we've used on our Redcot Barn website - can help to create a sense of consistency and familiarity. 
Rather than trying to pick colors manually, we recommend Adobe's Kuler (http://kuler.adobe.com). We've included an in-depth guide on how to use this tool on the next Page. Kuler will pick five colors according to the rules you select, and you can then copy their hexadecimal (Hex) values, which are shown underneath them. You'll need these, since HTML and CSS both use Hex values for defining colors. 
WHAT'S YOUR TYPE? 
Think carefully about your choice of font. The rule that applies to printed material such as this book applies on websites, too: don't use more fonts than you need. In fact, you should try to limit your choice to two fonts and use only these throughout your site. 
Consistency is as important as the fonts that you finally settle on. You need to make sure that the font you use is not only the same throughout your site but also the same size and you must use styles such as bold and italics consistently. 
Even humble links needs thinking about. There are various ways of styling a link, such as underlined, underlined only when you move the mouse over it and so on. However, the web standard is to underline the link and color it in a standard shade of blue. If people can't instantly identify a link, they won't know to click it. 
SNAP DECISIONS 
To maintain your unified look, try to make sure that any images you use appear in roughly the same places on each Page. An image-editing program such as Adobe Photoshop Elements will allow you to change the dimensions of an image before you upload it. This is doubly important for Pages that contain multiple images. 
Furthermore, text should flow around the images in the same way throughout your website. If the pictures have captions, those captions should have the same font at the same size. 
IS IT COMPATIBLE? 
There's no point having a consistently applies design if it doesn't display properly in certain browsers. Different browsers support different web standards, which is something you'll need to bear in mind if you have hopes of reaching a wide audience. To find out about testing the compatibility of your website without having to install every version of every browser, see Page 49. 
You'll also need to think about the resolution of your site. You might have a 24in monitor with a resolution 1,920x1, 200, but few of your potential visitors will. If you design your site to a width of 1,920 pixels, most people will quickly leave it. Instead, work to a width of 1,024 pixels, which should make your site compatible with just about everyone's monitor. 
<Page 36&37> 
Using Adobe Kuler 
If you want to select a color scheme for your site and you're stuck for ideas, look no further than Adobe's free Kuler service 
Kuler (pronounced - color) is a useful online application designed to help you select the appropriate color scheme for your website. There are thousands of pre-made color schemes to choose from, and you can also create your won. Here we'll explain how Kuler works. 
WHEEL OF FORTUNE 
Go to http://kuler.adobe.com and click on the 'Create link' on the left-hand side. You'll see a color wheel at the top and a set of five points within it. One has a white circle around it; this is the base color. Drag this point to the color you want and the other four will follow it to create a scheme. By default, Analogous rule is selected which means the four secondary colors are similar to the base color. You can change this at the left of the color wheel, to six other presets; including Complementary, Monochromatic and Custom. You can also drag one of the four secondary points to a color of your choice and the remaining three will automatically move to other colors that match the chosen rule. 
Below each other five color swatches shown, you'll see sliders and values where you can adjust the color. It's worth nothing these values down. Here, the relevant value is in the Hex box; right-click on each box to copy its value. 
PIC 'N' MIX 
If you want the color scheme to match a photo, click the From an Image option below the Create heading. Below the photo that appears are two buttons: Upload and Flickr. Click Upload and browse to the image you want to use. Once it's uploaded, a scheme is chosen based on the mood menu. Choose from colorful, bright, muted, deep, dark pr custom. If you move any of the circles, the scheme changes to a custom color scheme where circles can be moved independently of each other. 
Unless you register for an account, you can't save your scheme and you can't get the Hex values. However, if you have an image editor with a color picker that shows the Hex values, you could take a screenshot of the scheme and then hover the picker over each color in the screenshot to see its values. 
<Page 38> 
Writing for the web 
Make sure the language you use on your website is presentable and hold the reader's attention by checking spelling, grammar, phrasing and tone 
It sounds obvious to say you should make sure there are no spelling mistakes or grammatical errors in your website, but it's often overlooked in the excitement of finishing your design. Sadly, nothing makes a site look amateurish quite like sloppy editing and bad spelling. 
There is another very good reason to keep an eye on your spelling. People searching on Google and other search engine will generally use the correct spelling of technical terms while searching. Even if they don't, most search engine will detect a spelling mistake and suggest a correction. If you've misspelled any keywords, your site is less likely to be found by the people searching for them. 
A QUICK WORD 
Not only do people find it harder to read from a screen than they do from paper, but they also have a much shorter attention span when reading websites. A study carried out in 2005 by students at the universities of Hamburg and Hannover suggested that web users look at each Page for an average of 12.5 seconds, which isn't much time to get your point across. 
It also has been suggested that internet users don't read a web Page in the same way they would, say, the front Page of a newspaper. People skim a web Page briefly, hunting for key words or phrases. If your site has lots of filler paragraphs or extra words, casual users will leave very quickly. To keep people's attention, you need to make sure there's a pay-off in every paragraph you write, something that provides the information they want. 

